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ABSTRACT  

Business venture of Women development is a fundamental piece of human asset. Advancement Compared to 

different nations the improvement of ladies business is extremely low in India, particularly in the rustic zones. 

Notwithstanding, ladies of working class are not very anxious to change their job in dread of social backlash. 

The advancement is more apparent among high society families in metropolitan urban communities.This paper 

centers around ladies business visionary. Any comprehension of Indian ladies, of their personality, and 

particularly of their job taking and breaking new ways, will be fragmented without a stroll down the spot of 

Indian history where ladies have lived. The paper discusses the situation with ladies business visionaries and the 

issues looked by them .And likewise how much credit can be given to business for the phenomenal advancement 

and development of free-enterprise economies. This paper presents an outline of examination on business people 

and talks about the patterns in the advancement of the field. A subsequent area presents the class of Women 

business people in various stages and investment o f ladies as Entrepreneurs. The third area centers around the 

most powerful Successful Women Entrepreneurs in India; at the same time the paper gives an understanding into 

the difficulties looked by ladies business visionaries. 

Keywords: Entrepreneurship Growth, Women entrepreneurs, Key to Success, problems, challenges.  

INTRODUCTION  

The beginning of the fundamental word "entrepreneurship" is from a French word "Entree" 

„To enter" and "Prendre" "to take" and overall sense applies to any individual beginning 

another undertaking or attempting another chance. The oxford English word reference 1897 

characterizes the expression "Entrepreneur" in comparable route as the chief or the director of 

public melodic establishment, one who gets up diversion organized, particularly melodic 

execution. At first in the mid sixteenth century applied to the individuals who were occupied 

with military campaigns. In seventeenth century it was reached out to cover structural 

designing exercises like development and fortress. From that point forward the term business 

visionary is utilized differently. 

      The Definition given by Govt. of India about ladies business," A venture claimed and 

constrained by a Women and having a base monetary premium of 51% of the capital and 

giving at any rate 51 % of the work produced in the endeavour to Women". 

OBJECTIVES OF THE STUDY 

 1. To investigate the reasons why ladies start business of their own: Key to progress.  

2. To examination the attributes of ladies business people.  

3. To examination the classes of Women Entrepreneurs in India.  
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4. To discover the issues experienced by ladies in beginning business Enterprises.  

5. To examination Development of Women Entrepreneurs. 

METHODOLOGY OF STUDY  

The investigation centers around broad investigation of Secondary information gathered from 

different books, National and global Journals, distributions from different sites which zeroed 

in on different parts of Women Entrepreneurship. 

Women Entrepreneurship: Key to Success  

Today‟s world isn't static it is dynamic, more ladies are choosing to dispatch there own 

business for an assortment of reasons. 

1. To accomplish for autonomy and adaptability.  

2. To better equilibrium work and family.  

3. To utilise specialised instruction and capabilities. 

Characteristics of Women Entrepreneurs  

Ladies business people will in general be profoundly energetic and self coordinated, they 

additionally show a high inner locus of control and achievement. Specialists battle that ladies 

entrepreneurs have certain particular qualities that advance their imagination and create 

groundbreaking thoughts and methods of getting things done. 

Did you realise that ladies possessed organisations are one of the quickest developing 

portions of our economy, as indicated by the Small Business Administration. On the off 

chance that you have been thinking about going into business, now‟s a fun chance to begin. 

Going into business takes a great deal of expertise beginning with arranging. You 

additionally need to think about preparation, financing and marketing. Add to that, is the 

significance of keeping an open and positive mood. You need to trust you can prevail to 

make it a reality. 

One key quality of all fruitful business visionaries is that they have vision. They discover a 

specialty in a specific market and figure out how to fill it. They offer life to their 

vision/business and either actually or figuring out how to get it going. This "vision" keeps 

them engaged and ready to carry item or administration to the market. 

Business visionaries are likewise extremely self-inspired. They don‟t trust that somebody 

will advise them to get to work. They are self-moved and accomplish the work since they 

need to. They realise that it takes control and benevolence to make their fantasies work out as 

expected. 

This is particularly obvious when your business is still fledgling. At this stage it could be 

dependent upon you to administer and carry out all parts of the business. To make it work, 

you must have an unfailing have confidence in yourself and your thoughts. 
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Times will get hard. It‟s likely that your business won‟t be a moment achievement. Most new 

organisations fizzle in the initial not many years, so it takes fortitude to realise that and still 

give it a go. The ones that do succeed realise that it takes constancy to get it going. 

Women, don‟t let others deter you from living your fantasies. Without a doubt, you‟ll endure 

misfortunes and face difficulty however you will likewise be lavishly remunerated on the off 

chance that you stay with it. You will actually want to work for yourself and see your 

thoughts happen as expected. That‟s something a large portion of us won't ever insight. It‟s a 

solace and a test to realize that a lot of your prosperity relies upon what exertion you exhaust. 

Consider every option before you chose to stop your current work and go into business. It‟s 

feasible yet not without numerous penances. All things considered, the prizes can be 

incredible if you‟re willing to invest the exertion. 

1. Sharp Communication abilities.  

2. Good relational abilities  

3. Consensus building abilities  

4. Very High degree of Emotional Quotient.  

5. Good dynamic capacities. 

Traits of Personality of Women Entrepreneurs  

Risk Taker  Proactive  

Opportunity Seeker  Visionary  

Inventor  Tolerance  

Commercialiser  Desire for Independence  

Trader  High Energy  

Innovator  Ability to bounce back  

Flexible  Result oriented  

Need for achievement  All rounder  

Internal Control  Decisive  

Self-Confident  Self Motivated  

Pragmatic  Flairful  

 

Categories of Women Entrepreneurs 

 Women in coordinated and disorderly areas.  

 Women in Old and Current Industries.  

 Women in City and Rural zones  

 Women in huge scope and limited scope Industries. 

CATEGORIES OF WOMEN ENTREPRENEURS IN INDIA  

 First category  
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 Established in large urban areas.  

 Having higher specialised capabilities.  

 Sound monetary positions. 

Second category  

 Established in urban areas and towns  

 Having adequate training  

 Undertaking ladies administrations kinder nursery, crèches, salons, wellbeing centers and so 

forth 

Third category 

 Uneducated Women  

 Economically week  

 Involved in privately-run company like farming, dairy, handlooms power looms agriculture 

and so forth 

Women Entrepreneurship  

States  No of Units 

Registered  

No of Women 

Entrepreneurs  

Percentage  

Tamil Nadu  9618  2930  30.36  

Uttar Pradesh  7980  3180  39.84  

Kerala  5487  2135  38.91  

Punjab  4791  1618  33.77  

Maharashtra  4339  1394  32.12  

Gujarat  3872  1538  39.72  

Karnataka  3822  1026  26.84  

Madhya Pradesh  2967  842  28.38  

Other States & 

UTS  

14576  4185  28.71  

Total  57,452  18,848  32.82  

Source: World Bank Doing Business in India 2020.  

Women Work Participation  

Country  Percentage  

India  31.6  

USA  45  

U.K  43  

Indonesia  40  

Sri Lanka  45  



AIJRRLSJM                          VOLUME 6,  ISSUE 2 (2021,FEB)                      (ISSN-2455-6602)ONLINE  
Anveshana’s International Journal of Research in Regional Studies, Law, Social 

Sciences, Journalism and Management Practices 

 

 

Anveshana’s International Journal of Research in Regional Studies, Law, Social 
Sciences, Journalism and Management Practices 

EMAILID:anveshanaindia@gmail.com,WEBSITE:www.anveshanaindia.com 
61 

 

Brazil  35  

Source: World Bank Doing Business in India 2020.  

Table showing doing business in India – Comparisons among major Cities/Capitals  

Sr. 

No  

Country  Ease of  

Doing  

Business  

(Rank)  

How many  

days to 

start  

a Business  

(Days)  

Days to  

Enforce 

A  

Contract  

(Days)  

Time to 

close a  

Business  

(Years)  

Days to 

Export  

1.  Ludhiyana  1  33  862  7.3  21  

2.  Hyderabad  2  33  770  7  26  

3.  Bhuvaneshwar  3  37  735  7.5  17  

4.  Gurgaon  4  33  1163  7  25  

5.  Ahmedabad  5  35  1295  6.8  17  

6.  New Delhi  6  32  900  7  25  

7.  Jaipur  7  31  1033  9.1  22  

8.  Guwahati  8  38  600  8.3  22  

9.  Ranchi  9  38  985  8.5  21  

10  Mumbai  10  30  1420  7  17  

11  Indore  11  32  990  8  21  

12  Noida  12  30  970  8.7  25  

13  Bangalore  13  40  1058  7.3  25  

14  Patna  14  37  792  9.3  19  

15  Chennai  15  34  877  7.5  25  

16  Kochi  16  41  705  7.5  28  

17  Kolkata  17  36  1183  10.8  20  

Source: World Bank Doing Business in India 2020.  

SUCCESSFUL INDIAN BUSINESS WOMEN : 

1. INDIRA NOOYI    

This splendid corporate ladies began her profession in Boston Consulting group. She joined 

Pepsi Company in 1994,she transformed the organization into an intense daring individual. In 

1998 Pepsi obtained Tropicana.In 1997 Pepsi began its own cheap food chain. She turned 

into the leader of Pepsicola in 2001.Money road diary remembered her name for the best fifty 

Women to watch in 2005.Simultaneously Fortune Magazine additionally pronounced her 

eleventh most influential Women in business. 

2. DR KIRAN MAZUMDAR SHAW   
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She is the administrator and overseeing Director Biocon Ltd.Who became India‟s most 

extravagant Ladies in 2004.She established Bicon India with a capital of Ten thousand in her 

carport in 1978.The starting activity was to extricate an Enzyme from Papaya. Her 

applications for advances were turned somewhere near banks-on three tallies Biotechnology 

at that point was another word, the organization needed resources ,and ladies Entrepreneurs 

were as yet an extraordinariness. Today her Company is the greatest Biopharmaceutical firm 

in the country. 

3. NAINA LAL KIDWAI   

She was the principal Indian Women to move on from Harvard business school. Fortune 

magazine recorded Kidwai among the universes top fifty corporate ladies from 

20022003.According to the Economic occasions she is the main ladies to head the activities 

of Foreign Banks in India. Additionally she was granted the Padmashree. 

4. VAIDYA MANOHAR CHHABRIA    

Director of Jumbo Group . The spouse of a late Manohar Rajaram Chhabria is currently 

driving Jumbo Group, a Dubai based Dollar 1.5 billion business aggregate . She was 

positioned 38th most influential ladies by the Fortune Magazine in 2003. 

5. NEELAM DHAWAN  

Overseeing Director Microsoft India. She is notable figure in IT Industry of India. Prior to 

joining Microsoft, she worked in practically all the top IT Companies. 

6. SHAHNAZ HUSAIN   

She is another effective Women business visionary of India. She promoted home grown 

medicines for magnificence and medical conditions. Her organization Shahnaz Husain 

Herbals was the biggest of its sort on the planet and had a solid presence in more than 

hundred nations, from the US to Asia 

7. LALITA GUPTE & KALPANE MORPARIA   

Joint Managing Directors of ICICI Bank, has made greatest contribution to the banking sector 

in India.  

8. EKTA KAPPOR   

Who is prominently known as the „soap queen‟, Creative Director of Balaji Telefilms is 

credited for achieving an upheaval in the Indian little screen industry. She is an uncommon 

mix of magnificence and cerebrum and an incredible motivation for sprouting business 

people. 

Problems faced by Women Entrepreneurs  

The major problems encountered by Women Entrepreneurs are   
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1. Lack of Working Capital: To be Women and to accomplish something all alone turns out to 

be very hard for them on account of absence of Access to assets as Women don't handle any 

effects security.   

2. Motivational Factor: Self Motivation, Attitude to face up challenge and conduct towards the 

business society, family support, monetary help from public and private Institutions and 

furthermore natural reasonable for Women to set up specialty units    

3. The family structure is for the most part male overwhelmed, consequently the Male 

individuals think it a major danger financing the endeavors run by ladies. Most noteworthy 

obstruction to ladies business visionaries is that they are ladies. 

4. The The monetary foundations are wary about the pioneering capacities of ladies. The 

brokers consider ladies loonies as higher danger than men loonies. The brokers put ridiculous 

and irrational protections to get advance to ladies business people.     

5. Women's    Women's family commitments additionally bar them from turning out to be 

fruitful business visionaries in both created and non-industrial countries. "Having essential 

obligation regarding kids, home and more seasoned ward relatives, barely any ladies can give 

all their time and energies to their business"  

6. The The male - female contest is another factor, which foster obstacles to ladies business 

people in the business the board cycle. In spite of the way that ladies business people are 

acceptable in keeping their administration brief and conveyance on schedule, because of 

absence of authoritative abilities contrasted with male business people ladies need to confront 

limitations from rivalry.       

CONCLUSION: 

As per the investigation it has been seen that Women are generally excellent business people, 

and like to pick equivalent to they can keep up balance between fun and serious activities. 

Despite the fact that we have numerous fruitful Women Entrepreneurs in our country, 

however as we have a male ruled culture there are numerous difficulties which ladies 

business people face from family and Society. 
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